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Social Media
Masterclasses
Feeling creative, fearless and proud
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About Comms Creatives
social media training
Hel Reynolds, an award-winning expert in creative
social media strategies, runs Comms Creatives
with her business manager and sister, Lesley.
Hel's training and advice will help your comms
and marketing dazzle with creativity!
Feel confident about learning and trying new
techniques, and learn to come up with more than
just the obvious ideas.
Comms Creatives will make your team more
creative, fearless and proud.

Helping comms & marketing
teams learn, the creative way
Unleash your creativity, and join the growing number of brands
learning how to be at the top of their social media game.

Comms Creatives
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Online course: The social
media content programme
9 weeks. Innovative learning in three hours per week. For
communications content creators
This unique online course gets you to put new techniques and skills
into your your work immediately. Students get unparalleled
coaching and support from the 2018 Social Media Marketing
Awards winner, Hel Reynolds.
Live and interactive videos, group discussions, worksheets and
resources on the following, and more:
Social media storytelling
Engaging social media formats
Growing your audience
Making effective videos and graphics
Copywriting for Facebook, Twitter, Linkedin and Instagram
It's the best training I've ever done. The takeaways are
genuinely useful and don't need hours to implement.
Kathryn MacKenzie, Communications Manager

Read more about the course and look at student feedback.

More information
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In-house training: Social
media strategy workshop
1.5 days. A strategic approach, built around your goals and
culture. For the whole communications team.
Creating a bold and effective roadmap for your organisation’s
social media.
1. In our first bespoke classroom workshop (10am-4pm) we will
cover:
Integrating your social media
strategy with your business goals
and plans
SMART social media objectives
Mapping audiences
Your social media brand and
tone of voice

A process for engagement
Channel priorities
Network building
Content planning
Team responsibilities,
skills and resources
Evaluation and buy-in

2. In the weeks after the session, the communications team will
draw up a draft social media strategy, using the template resource
and worksheets.
3. In a follow up session (12.30pm - 4pm), we will assess the draft
strategy and tackle any challenges or additional concerns that
need to be addressed. We will also discuss
implementation and buy-in for the strategy itself.
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In-house training: Social
media content workshop
1 day. A strategic approach, built around your goals and culture.
For the whole communications team.
Ever wondered why nobody seems to like or share your Facebook
posts? Do you think your tweets and Linkedin posts should get
more attention? You CAN get more likes, shares and comments.
If you know you have a great story to tell, and you’d like to discover
techniques and creative ways to make engaging social media
content, book this course for your team.
Get inspiration, advice, case studies and practical exercises in a
one-day creative content workshop, covering:
The principles of engaging social media content
12 content types for easy engagement
Copywriting for Facebook, Twitter, Instagram, Linkedin and
blogs
Storytelling techniques for social media
Loads more tips and tricks that you can use straight away
You’ll also get access to my worksheets and checklists,
including creative content ideas and suggestions, and
everything you need to inspire your organisation’s
social media content.
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In-house training: How to
manage social media in a
crisis workshop
1 day. Preparing to manage and protect the brand when the
worst happens. For the whole communications team.
Reputation management has
changed. No organisation is
perfect and facing criticism
online is inevitable.
This training day will give you
skills and confidence needed to
support member organisations
- offering the guidance before
an issue surfaces, and helping
out at the time when a
repetitional crisis arises.
The social web makes
managing the situation
different: faster, bigger,
cheaper.

We cover:
What's changed in crisis
management since social
media became mainstream
Which channels to use
How to make your response
hit the right tone of voice
Video's role in managing a
crisis
How to ensure you don’t
make things worse
Media management on
social media
What to monitor and report
to internal audiences

This unique ‘Social media SOS’ course covers
theory, guidance, case studies , worksheets
and interactive sessions in groups.
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In-house training: Boost
your comms creativity
skills
1 day. Skills, techniques, tools and tasks to boost your creativity.
For the whole communications team.
Most communications and
marketing teams can often find
themselves feeling stuck in a
rut, burnt-out or uninspired.
This training day will unleash
your creativity, so you can
come up with your best ideas,
and confidently create quick
content and whole campaigns
that are extraordinary, awardwinning, and that make you feel
proud.
The day is practical, fun and a
bit mind-boggling!
Want to be the best comms pro
you can be? Learn how to tap
into your creative brain.

We cover:
What boosting your
creativity is going to do for
your work and career
Useful tasks and structures
that help you generate
amazing ideas
How to make any subject go
from dull to dazzling
Making cool content on the
go
Creating an inspiration bank
A storytelling framework
Building confidence in
implementing your more
creative communications
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In-house training: An
employee’s guide to social
media
1 day. A workshop for thought leadership, brand building, and
career development. For up to 16 staff members.
This day-long class will help your employees understand why
and how they can use social media increase your brand profile
and build strong and supportive networks.
Hel is skilled at taking a group of employees of varies abilities
and confidence, and turning them into enthusiastic and
knowledgable social media champions.
The day will cover:
The benefits fo social media for you and your organisation
How Twitter and Linkedin work
How to create content that engages your audiences
Dealing with negative, angry or untrue posts
Becoming a thought leader in your industry
All delegates get a workbook to outline key information and
allow them to stay inspired and track their progress after
the session.
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Masterclass packages and
costs
Silver

A ONE day
masterclass of
teaching, practical
tasks, creativity,
inspiration and skills.
Get ready for a unique
learning experience!

One-day masterclass - for up to 8 people:
£2499* +VAT
One-day masterclass - 9 to 16 people:
£2999* +VAT

Gold

TWO separate
masterclasses of your
choice, delivered over
three-months

Platinum

THREE separate
masterclasses of your
choice, delivered over
a six-months period

Package for up to 8 people: £4799* +VAT
Package for 9 to 16 people: £5399* +VAT

Package for up to 8 people: £6999* +VAT
Package for 9 to 16 people: £7599* +VAT

Prices include travel and accommodation within the UK. For classes in
the Republic of Ireland, there is a surcharge of £450 per masterclass.
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Get in touch for more
info
helen@commscreatives.com
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